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Overview

Ukheshe is a local financial inclusion startup disrupting the cash economy.
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Launched in November 2018 with a focus on financial inclusion, the platform is growing
daily and is announcing exciting benefits as it expands. I BAR PO

MY NAME IS

Sub-Saharan Africa is one of the fastest-growing investment zones for financial
technology companies and is fast-becoming the flagship for mobile disruption. Driving
this growth is the unbanked. Mastercard reports that while around 1.2bn adults opened
bank accounts for the first time over the past decade, 1.7bn remain outside the formal
banking sector worldwide. The challenge, as a continent, is to reach these “unbanked”
individuals and better understand, as financial service providers, why they opt to stay in
the informal sector.

Since launching Ukheshe, the plight for financial inclusion has become glaringly obvious.
While progress has been made in terms of mobile money, it's become imperative that
digital payment solutions become the norm. Financial inclusion is not just about
technology disruption, but more about solving greater economic problems. Consumers
need simpler, more cost-effective ways to do simple tasks such as sending or receiving
money and buying airtime, as examples. Financial inclusion goes beyond consumers and
plays a far greater role in the lives of small-scale enfrepreneurs. The gains for these
informal merchants are significant, bringing income for the community at large.

Ukheshe users have trebled their businesses since using the platform to tfrade. It's
ultfimately about inclusive economic growth and how digital financial services can play a
major role in the increase of financial inclusion in Africa. With an ever-growing mobile
base, Sub-Saharan Africa has the potential to lead the way, while also creating
widespread economic prosperity.


https://www.ukheshe.co.za/
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Revolutionary
idea on the

money

This payment company is a
disrupter: it makes it easy to
make a payment without using
cash, which also expands
financial inclusion

Hafisa Akabor

® Don't have cash (o pay a car
guard or sireel vendor? ukheshe,
a payment system kaunched kst
year, makes it easy Lo pay some
one whao deesnt have a bank
account — and that can include
mformal merchants, street ven
dors and car guards,

uKheshe, Zulu for cash, is able
L0 operate without cash (‘h;lnnlmz
hands. Using an app: users can
scan a QR code printed on a small
plastic card provided with a lan
yard — which can hang around
the neck of a vendor - o make a
pavment. The receiver can use
any phone (o access their
ukheshe account, and is able 1o
cash out al Pick n Pay, Builders
Warehouse or Pep stores

ukheshe co lounder Tason
Penton says over the past year
It had signed up just under
300,000 customers, but It was
forced 1o scale this back dramat
ically to comply with Jocal bank
ing legiskation, “Banks started
naticing because we were paving
new ground through parmerships
with Nedbank and Mastercard”

The company had 1o enforce a
new regsiration process with its
entire customer hase (o comply
with the Financial Intelligence
Centre Act

As a result it Jost a quarter of
that base, says Penton

Since then, uKheshe has made
a change by offering dilterent

Jason Penton

Co-founder of ukheshe

“cash In” and “cash oul” options. It
can be used in conjunction with
EFT pavments. an Standard ank
ATMs and ks select stores for
withdrawals, It also accepts pay
ment from Masterpass, Zapper,
SnapScan and some banking apps.

When ukheshe started, Penton
savs il focused on the informal
cash economy: the people who
don’t have hank accounts or any
participation in the digital econo-
my. Bul there's also a segment of
the: formal econony that sull uses
cash, he says, refermnng 1o mult
fevel marketing companies,
sokvels and churches,

“Ihese are some of the plat
forms that are coming on board o
be able to remove that cash and
sill be outside the formal banking

emvironment.” They can stll trans
fer maney between agents. cus
tomers and back, says Penton

Ihe company has grown (o a
team of 12, Including its four
founders, developers, risk and
compliance, and sales eams,

And in October it won the SA
Reserve Bank's 2019 Global Fin
texh Hackoelerator in the financial
inclusion category, in Singapore.
uKheshe was one of the two win
ners selected, which Penton says
has given il exposure, and it has
attracted huge interest from mar
kets in Africa

e Philippines and Indonesia
say ukheshe can help them bridge
the gap between people who have
maoney, bank access and the dig
ital cconomy, and those who

don'l says Penton

uKheshe also maneged 1o ralse
S300.000 in sexxd funding, when
1t was just 10 months old. “I'he
funding was @ big step in taking
the husiness to the next level; it
was about trust and customer
acquisiton, and that cost a lot of
money,” says Penton.

‘The company’s next push is in
marketing and branding. “We also
have a lot of opportunites in other
markets but we don't want Lo lose
forus on SA We wanl 1o prove
this is a great success story”

ukheshe also offers life cover
for RGO a manth, which includes
acciclent. disabiliry and hospital
cover. And it lets consumers
make purchases of prepaid elec
tricity, airtime and Loto tickets. x
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on the money entrepreneur |

By Timothy Rangoengo

Simplifying digital payments

for small businesses

ukheshe is a cigital acquirer created for small, subsistence anc survivalist entrepreneurs who are looking fora
platform to enable transactions to grow their businesses.

ntrepreneurs Clayton Hayward,
Paul Carter Brown, Jason
Penton and Mice Smits jointly
nn software deve oprent
Frm Ginl Gury, which provides solutions to
problemns relating o transscling, payments
and te ccommunications,

Abuul 14 mioaLhs sgo, they ook stoc< ol
tieir technical skills and realised that they
had excess know-how which they could
put towards corporate social investrment,
says Hayward. This cuminated in them
co-founding uKheshe (meaning cash in
eiZulu), & micro transzction platform that
allows its cardhokiers to pay and get paid by
scanning a QR code,

Muc like a barcode on a physical
praduct, a QR cade is a machine-scanable
Image, only it can instantly be read by a
smartphone. Through this functional ty,
ukheshe cardholders can send and roceive
money, anywhere at any time.

uKnheshe cands are sold for R20 =t the
platfarm's retail partner, Pick n Pay, where
users can also draw cash by presenting a
reference number, which can be requested
via tha uKheshe app.

Having recently partnered with
Mastercard, uKheshe can 250 accept
payments fram mast moble money

meinly Lergeting
smal zrd surdvalist
businessooople,

payment and banking apps.
Hayward spoke to firmesk about the
new fintech.

hat gap in the banking market is
uKheshe's digital payments solution
7

closing?
When we built uKheshe, we really wanled
to make a difference in peaple’s lives at
the bottom-and of the pyramid. A lot of
banks, payment and insurance companies
tal< about mzking a difference to the
peaple at the bottom-end, but they come
up with propositions that da not really
spea« ta the cha lenge.

The question was, how can ve make
It esy for that person to give money Lo
somebody who does not have a bank
account but will benefit from receving a
digitdl payment?

How has the concept been received
by the unbanked population you are
argeting?|

We are receiving a ‘ot af via traction
with aur existing usess referring new
users ta the platform. So,weaenot na
situation where we have to engage in a
big brand-building exercise, because the
street network is talking, We have stories

of street vendars who have doubled their
ncome since they have been able to
accept faster digital payments,

How beneficial has uKheshe’s
partnership with Mastercard been?

It gave us inter-operability across all the
slayers ‘i the migrel. One of L best
orea<s was that - at the time that we
aunched - al the players in the maket
nad decided to standardise by adopting
Mastercard and their technology.

What that meant for us is that anybady
who had our QR cards coud receive
sayment(s) from anybody. They could use
the FNB, Zapper, SnapScan or VodaPay
apps because Mastercerd has created the

nter-oserasiity.

How many QR cards have been taken
up by the market thus far?

About 300 000 QR cards, and ve are
adding about 20 0CO new users a month.

How does uKheshe generate its
income?|

Qurwhale model is not to make revenue
aut of the payrmrents, In terms of our pricing
models, we are the cheapest acquiing
clatform In the market. Our cusiness medel

finweek

At Supphed

s centred around vakie-added services
that are offered to the useronce they are an
uKheshe member. Ourinterchange fee now
5 & flat rate of 2%. We charge R5 a menth
for the account fee.

hat are some of the biggest
business challenges you have had to
overcome thus far?}
F rathy, it's time, Things just don't happen
avernight. This maket is not for the faint-
nearted The big challenges are in launching
any fintech propositions In the SA market,
Because of our regulatory ervronment, we
nave to partner with existing incumbents,
We, forinstance, have partnered with
Nedoank. If you, for instance, look at our
retail partnershio... integrat ng with &
retailer, the likes of Pic« n Pay, and getting
your product on their shelves, could be a
12- 12 18-month process,

Secondy, partnerships with existing
ncumbents ave dfficult. One has to bear
n mind that incumbents are protecting
thelrdomain and generally do not went to
oartnerwitn start-up companies.

Thirdy, there are regulations. The
regu atory envionment s very frm. We
nave strict Financlal Sector Conduct
Authority and central bank policies,
Innovation is not something that you coukd
quickly go to the maket with because SA is
a highy regulated environment. It is not [ ke
Kenya, Rwanda or Nigera wheve you can
aunch a fintech start-un, go to the market
and get milions of users overnight.

at has been the biggest business
lesson that you have leamed from this
journey?|

Patence and tenacity.

You have to understand that the
financial services industry 's a very
conservative secto”. The incumbents tend
towant to make sure that you are going to
stay the course. T ey sit on the fence and
watch you for a year, just to make sure that
you have the tenacity to stic< 't through

and that you are not in a get-rich-quickly
scheme. And then, ance they see that you
are serious, they start taking you mare
seroushy.

We have mary competitors. FNB's eWallet
is a corrpetitor, so are SnapScan, Zaoper
and Yoco. But none of these propositions
offer what we are offering to aur clients,
We are focused on the smal entrepreneur,
gving them the help, supaort and platform
— that is what makes us different,

competitors?

We focus solely on that subsistence and
survivalist entrepreneur who is looking fora
patfoom ta enable daital payments to take
them to the next level of commerce. And,

as their ousiness grows, he or she may then
tum to one of our competitor's products, like
expandng ta @ R79S Yaco card terminal.
How many people does uKheshe
employ?

Currently about 12 seopke,

It might sound like a cliché but the smiles
that | get from the merchants, especially
afteronboarding them, s priceless.

ukKheshe is not a job for us. It is & calling.
We are deing it because we went to do gued
— and it s another business that pays our
bills. But, u timately we started the busness
to make & difference in our country.

What is the medium- to long-term
vision for uKheshe?
Intae madium to lang term, we want to

expand worldwide. m
editoria finwesk.co.za

Lon the money entrepreneur

QUICK PAY POINT

MY NAME IS

ukheshe cords' low transecbon
fews and ease of use have boosted
ts take-up oy customers,

cl

layton H
Covounder cf ukheshe

We are focused on the
small entrepreneur, giving
them the help, support
and platform - that is
what makes us different.
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Cashmg In On Mobile Payments
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RYING to find ways of saving money

by lowering transaction costs, driving

financial inclusion and finding easy,

cheap and safe ways to transact? Why
not follow in the footprints of celebs like
Ellen DeGeneres, Kim Kardashian, Britney
Spears, Jay-Z, Beyoncé, Rihanna, Kanye West
and Nicki Minaj, who all rave about mobile
money? South Africans are warming up 1o
the Idea that cash inyour pocket can actually
mean spending more than you have to. That's
where mobile money comes into play. We
chat to Clayton Hayward, co-founder ukheshe
—a smartphone app and QR card that makes
life easier —about the ins and outs of mobile
maoney.

What Is Mobils Money? Mobile money is an
electronic wallet service, This is available in
many countries and allows users to store,
send, and receive money using their mobile
phone. There are more than 260 different
maobile money services around the world,
although they are most popular in Africa, Asia
and Latin America, With 87-million monthly
users, the mobile money market in Africa is
proving lucrative —and it still has ample room
0 grow.

What Is The Difference Belween Mobils
Money And Rirtims Top Up? Mobile money

s more than air time, it is money paid to the
person and spending & entirely at their own
discretion,

How Does Mehile Money Work? 4 mobile
wallet enables the user to access e-commerce
and merchant services without n2eding a
bank account or FICA verification, Mobile
monay is most often aimed at the micro-
entrepreneur who wants 10 accept card
payments without needing a bank account.
This means that any mobile money user

can accept payment from any Masterpass-
enabled app, including Zapper and all the
major banking apps, including FNB, Capitech,
Nedbank, Standard Bank and ABSA.

What Do You Need? Users just need a

basic mobile phone and can dial a code

to instantly sign up for the QR code

service. Once completed, they can accept
payments immediately. There are also

apps for smartghone users (available on

Page 50

i05 and Android) that offer the same
functionality. You can buy airtime, data and
electricity directly via the USSD menu or the
smartphone app, and sending money to other
users is also possible. To get paid via your
mobile money wallet, simply let someone
scan your QR code, or give them your QR
number. You can also send a Pay Me request
10 any mobile number. Mobile money cards
are mostly free to users.

What Can A Recipient Do With Mebile

Money? Mobile payments are the future as
we rapidly move towards a cashless society.
There are more advanced markets where
cash is already a thing of the past, but many
nations are slower to make the switch to
mobile money. Locally, mobile money is fast
becoming a reality in South Africa. With more
than 11-miflion unbanked in this country
alone, it was inevitable that technology
would drive disruption into this space and
give consumers what they need: access to
thelr money 3s well as 3 way to make thelr
money work harder for them.

Mobile Meney In The Workierce: Mobile
monay is becoming a dominant force within
the workforce. It is encouraging innevation
and enabling lower-income workers to
access more than they could
previously. There are
examples of end-to-end
application that allow
the mobile money £
user to apply for
loans on their
mobile phones.
Understandably,
the rise of
mobile money
has seen an
increase in
the use of QR
code-based
transactions,
This eliminates
traditional card
payments, which is evident
in the rise of businesses such
as Uber, Airbnb, Amazon and PayPal, as
examples.

How Safe is Nobile Money? Mobile wallets

SEASHING IN Ol —ar
Mohile Mo

request a new number of card and it won't
affect your wallet. You should ensure your
phone Is protected with 3 pin in the case it
gets stolen. To recover your account you
simply need to provide us with the account
pin you are issued with when you first sign
up. This pin should be kept in a secure place,
Whers Can My Recipient Get A Mobile Money
Account? it's simple and easy. Just look

for a code to dial on your mobile phone or
download the app. Cards can also be ordered
directly from the varicus websites,
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uKheshe: An app for the unbanked
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Simplifying digital payments for small businesses

30 D 1022 Timothy Rangonga
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Entreprensurs Clayton Hayward, Paul Carter Brown,
Jason Penton and Mike Smits jointhy run software
development firm Gini Guru, which provides solutions to
problems relating to transacting, payments and
telezommunieations.

About 14 months ago, they took stock of their technical
skills and rezlised that they had excess know-how which
they could put towsrds conporate social investment, says
Hayward.

This culminated in them co-founding ukheshs {meaning
cash in isiZubu), a mizre transaction platform that allows
t= cardholders to pay and get paid by scanning 3 QR

code. uKheshe Mobile payments and digital wallets have bzen on the rise in South Africa over the past few years
Much like a barcode on 5 physical product, 3 2R code is RELATED ARTICLES and, most recently, Samsung Pay and Fitbit Pay were introduced.
a machine-scanable image, only it can instantly be read
by a smariphone. = Cash isn't king - especially for 5A4's : s = . %

poorest Thesa services allow anyone with 2 smartphone or wearable device to load their bank cards on to
Through this functienality, ukheshe cardholders can . Yoco eyes expansion after $16m - - e £ 42 r
send and recsive money, smywhere t any time. s SR a digital wallet. This is arguably safer than a physical wallet, and enables users to scan 2 QR code

. Moving SMEs beyond cash-only and mzks payments or, in the case of device-specific sarvices such as Samsung and Fitbit, tap

ukheshe cards are sold for R20 at the platform's retail 4 .
partner, Pick n Pay, where users ean also draw cash by payments and payas mcmgh the:" wereusmga ph.‘.smal bank card.
presenting 3 reference numbser, which can be requested

via the ukheshe app. . R )
But what happens when you want to tip or make a quick payment to a person who doesn’t have a

Having recently psrtnered with Mastercard, ukheshe can also accept payments from most mobile . = = 2 - : ™ . ez 3 imealfin <
mangy payment and banking 3pps. bank account? This was the sitnation Jason Penton from start-up Jini Gurn found himselfin, so
he came up with 2 new mobile paymant solution.

Hayward spoks to finweek about the naw fintech.

What gap in the banking market is uKheshe's digital payments solution closing®

When we buit ukheshe, we really wanted to make a3 difference in people's lives at the bottom-2nd & ' ~
or e pyrames it ‘auarcian

A lot of banks, payment and insurance companies talk sbout making 3 diffzrence to the pople at
the bottom-=nd, but they come up with propositions that do not really speak to the challenge.
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Africa is last growth frontier for fintech
companies
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Sub-Saharan African on the
cusp of a fintech evolution

Ry 1Y -T-Y-

With 3 predicted total subscriber base of over 600-million by 2025, which represenis
approximately half the population, sub-Saharan Africa is set to become a flagship for mobile
disruption, according to the Mobile Economy. Sub-Sahsran Afncs 2019 report.

Mie Smats. cofourdar uk'f‘::n‘}.
One of the driving forces behind this growth is the unbanked."Mastercard reporis that white
around 1.2-billion adults opened bank accounts for the first time over the past decade, 1.7-
billion remain outside the formal banking sector worldwide. Our challenge, as a continent, is to
reach these “unbanked” individuals and better understand, as financizl service providers, why
they opt 1o stay in the informal sector,” says Mike Smits. co-founder, ukheshe.

Consumers need simpler, more cost-effective ways to do simple iasks such 3s sending or
receiving money and buying airtime as examplas. Of course, financial inclusion goes beyond
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uKheshe achieves 300 000 users
mllestone in South Africa

Jenna Cosk
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Ayexr since launching, uiheshe, Scuth African basad microtransaction plaform, announced this week.
that it has over 300 0C0 users 1o dte — the company has now set is sights on a growing base of users
2rd s dversfied product oéfering covering cash cards, health and mzurarce berafis cads.
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Thea magazing of parsonal bechnalogy
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AppDate: uKheshe bring banking to the
masses

ishts wiheate FNE'3 benking app Wit M3 factre, Solt Fam

"As 2 startup you never quite know how the business idea will be received, but with financial nclusion
becoming both 2 local and giobal imperative, ukheshe has been embraced not only by users but the
firnech miarket toz. We could not have asied for a better first year in business”,

r
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Clayzon Hayward, co-founder and CEC of ukheshe, says that the first year has exceeded all expectations:

BUSINESSREPORT

Financial inclusion firmly on Africa’s agenda
as uKheshe celebrates first milestone

SCONGUY S 3 JAMCARY 3533, 23

ST CTaRsTTCaT

JOHANNESEURG - A year sinoe launohing, uKheshe, >:-71 Africe’s cheepest and
most convenient OR cash card and micro transaoticn pletform, has left an indelible
mprint on South Afrioa’s unbankad and underbankad. The start-up, with over 300 000

users %0 dats, has forged ahead with its finanoial inclusion strategy, recaiving high
praise and globel reccgniticn.

Cleyton Hayward, oc-founder and chief exascutve, uKheshe, says that the first ysar
nes sxcesdad all sxpactations: "As @ start-up you newver guite know how the business
dea wil be reosived, but with financiel inclusion becoming beoth a lcoal end global
mperative, ukheshe hes teen ambreoad not only by users, but the fintsch market

tc0. W could net have askad for a betear first year in business.”

With 2 growing bess of users end a
diversad product offening covering
oash oards, health and insurancs
bensfits cerds, uheshe was aleo
salactad as @ wnner of the 2018 Gicbel
Fimech Hackoelerator & Southemn
Afrioa competton: “We were delghtad
tC win this compettion backed by the
Scuth African Resarve Sank (SARE) end
KPMG Mawhi. We tock uhashe <o the
Singapors FinTeoh Fastival whers we
demcnstressd how our innovative

A men vu,
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BENEFITS

ON A CARD

UKHESHE, the GR cash card, has
announced the launch of uKheshe Life,
a hospital, disability and life benefits
card, which offers all the features of the
uKheshe QR card.

Clayton Hayward, co-founder
of uKheshe, says this card provides
essential cover for the unbanked
and underbanked consumer: "This
latest innovation from uKheshe provides
health and accidental insurance cover for
as little as R60 per month. These benefits
are instantly activated when a user
signs up for an uKheshe Life card and is
deducted automatically from the user’s
uKheshe wallet.”

uKheshe Life card holders do not
need a bank account, nor do they need
10 undergo medical tests or complete
any paperwork. Consumers get RS 000
funeral cover and a private hospital
guarantee, There's a R100 000 accidental
and emergency fund and a R100 000
death and disability benefit.

Launched in November |ast year, the
card enables consumers to make and
receive payments by using a QR code
card and a smartphone on which the app
is installed. No bank account is required
and the uKheshe wallet grows as people
pay into it. Withdrawals are made at any
Pick n Pay pay point or consumers can
use the funds to buy goods.

To sign up, dial *120°82274# and
follow the menu. uKheshe is available on
all android and iOS devices.
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BENEFITS

N A CARD

uKHESHE, the QR cash card, has
announced the launch of uKheshe Life,
a hospital, disability and life benefits
card, which offers all the features of the
uKheshe QR card.

Clayton Hayward, co-founder
of uKheshe, says this card provides
essential cover for the unbanked
and underbanked consumer: “This
latest innovation from uKheshe provides
health and accidental insurance cover for
as little as R60 per month. These benefits
are instantly activated when a user
signs up for an uKheshe Lite card and is
deducted automatically from the user’s
uKheshe wallet.”

uKheshe Life card holders do not
need a bank account, nor do they need
to undergo medical tests or complete
any paperwork. Consumers get RS 000
funeral cover and a private hospital
guarantee. There's a R100 000 accidental
and emergency fund and a R100 000
death and disability benefit.

Launched in November last year, the
card enables consumers to make and
receive payments by using a QR code
card and a smartphone on which the app
is installed. No bank account is required
and the uKheshe wallet grows as people
pay into it. Withdrawals are made at any
Pick n Pay pay point or consumers can
use the funds to buy goods.

To sign up, dial *120"82274# and
foliow the menu. uKheshe is available on
all android and IOS devices.
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uKheshe answers needs of low-paid workers

MS.RANTE

2075, TRS0AM ) OSSR SOTTSEN

Finding efcrdable sclutions for the “missing milicne” of low-nocme Scuth Africans
who den't have aooess to cheap iife oover led tothe launoh of uKheshe Les, says
Cleyten Haywerd, the cofounder of uKheshe (e QR cesh cerd) and uKhashe Life (o
hospital, disebdity and ife banefits card)

Ukheghe Life offers hospital, disabilty and life oover for RED @ month.

Hayward eaid uKheshe was formed out
of she desire 1o orsats firancial nclusicn
for “what we ocal the ‘miseing millicrs’
because there are 60 many people who
don't have aooeses to basio heakhcere,
besio insuranoce and basio financiel
sarions”

Unhappy that your
medical aid contnibution
has increased yet

again in January?

He said the fiem spent a lot of tme
focking at the low-income market and
epechicaly at what people n that market
nead 1o coma up with ways %0 structure
@ product that would make the benefits
affordable.

Hayward said uKheshe Lifs wes designed for pacple who in @ madioal emergency
fa0ad anding up m @ govemment hcspital whers the ohanoss of getting tregtment

UKHESHE Life in abved at low income workers such o petrol pump attendants who Cannot afford 10 pay RS00 & manth for o ble insurance policy. wheress ukheshe
charges R60 a month. | ARMAND HOUGH Atican News Agercy ANA

W INSURANCE

uKheshe answers needs
of low-paid workers

Aims to provide affordable life, hospital and disability cover

JOSEPH BOOYSEN

]

FINDING affordable solutions for the
“mising milllons* of low-income
South Africans who don't have access
to cheap life cover led 10 the liunch of
uKheshe Life, says Clayton Haywand,
the co-founder of ukbeshe (4 QR cash
cand) and uKheshie Life (4 hospital
disability and fifc benefits coed)

UKheshe Life offers hospital, diss
biility and life cover for R6O & month.

Hayward sand ukheshe was formed
out of the desiee 10 create financlal
Iinclusion for “what we call the ‘mises.
Ing milbons’, because there are so
many people who don't have access to
basic healthoare, basic insurance and
basic fimancial services”

He said the firm spent a Jot of thme
looking at the low-income market and
specifically at what people In that
market need 1o come up with ways 1o
structune a product that would make
the benefits affordabile

Hayward sald ukheshe Life was
designed for people who In a medical

cmengency faced ending up in 2 gov-
cmment hospital whese the chances
of gosting treatment were “risky to sry
st

“If you fust think of anybody trav
g i o taxd, you basically take your
ife in your hands by getting into one
of our taxls, And cvery day without
wo or three accidents happen in
thame taxi, where people are wrbously
injured and faced with the reality of
going into a public hospital and not
gotting the treatment they meed,” he
sxid. Hayward added that it was sbout
Creating optioms for the mass market
and giving them 2000 10 proper coer
oy treatment. Hie sabkd the market
Hund seacted positively, attracting mone
than SO 000 members.

Hayward said ukheshe did 2 sarvey
invoiving more than 1 300 domestic
warkers in which only 9 poscont sak!
they were able 10 e anything at the
end of the month, and those who wete
able 10 saved less than R200 2 month

“H 1y for everybody. It Is for every
minimum-wage worker In South
Africa, whethes you are 2 petiol stten

dant, a security guand or in the hos-
pitality industry... They are all pakl a
lange percontage of thelr wages in cash,
which i where the ukheshe proposs
ton comes in, and we can get them
O 10 out system where they can bnow
that their moncy bs st and then they
can choose the benefits that best sult
them,” he said.

Tayward sakd ukheshe will be
Lunching a few other propositions
ovet the mext hew months, i fudimg
a family option, whereby for & little
extra cash they can take out cover for
their cntire family, be sakd

“When people are only eaming
K3 000 & month, there is 1o way that
they can afford 10 pay about RSO0
for a policy. What we are trying W0
incentralise is that the cophoyers out
there take out the cover for their staff,
Decause it is nothing for them 10 pay
out RSO & month for cover, but it is still
affordable enough for the employee
10 take B out for themselves,” said
Haywand.

Launched last month, the ukheshe
Life card offers domestic and other

workers and their employers easy 10
undentand, affordable insutance cover
andd offers all the features of the usual
ukbeshe QR card, but now includes
hospital and life benefits for the card
hodder. For K60 & month uKheshe
Life offers RS 000 funetal cover and a
private hospital guar e, and shoukl
an accident occur there is a R100 000
sccidental and emengency as well as
K100 000 death and disability benefit

Hayward skl ukheshe card ena-
bles consumerns 0 make and roccive
payments by using & QR oode card
and & smartphone on which the app
i instalied. And ukheshe Life card
holders do pot need a bank account,
nor do they need 10 undengo modical
tests or complete paperwork.

Ukbeshe i available by dialling
“100°822748 and following the
prompts. The free number will not
require akrtime and a card s required,
bt a virmual one will be created an
ausomatically nked to the consumer’s
cefiphone number.

'he Ukheshe Life card can also be
ordered thiough the ukheshe shop.
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Simple and cost-effective cover for employers and domestic workers uKheshe Life Card Launched Offering
Hospital, Disability and Life Benefits

By uKheshe Lew

uKhezhe Life offers hospital, dizabilify and life insurance for RE0 per
month
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uKheshe Introduces Affordable
Emergency Hospital Insurance Cover
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uKheshe launches affordable Health Benefits
card that costs R99pm

COMPANIES /3 JULY 2019, 7:30PM / DHIVANA RAJGOPAUL

00000

uKhesha J00k COVER
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ukheshe has announced the launch of the uKheshe Health Benefits card, an innovative and affordabie
medical aid splution for as little as R99 per month. Photo: Supplied

DURBAN - uKheshe, the QR cash card, has announced the launch of the uKheshe
Health Benefits card, a medical aid solution that will cost R9S per month.

Available from 1st of July, uKheshe Health offers a host of benefits that aim to bring
greater healthcare inclusion for individuals and families, including cover for private
ground and air ambulance, private stabilisation and hospitalisation cover as a result of
an accident or emergency.

Uy Staff Wrter - July 2 2010

WiTypatie 200K COVER

I—

AN Cavd - Indmichan

Taisday anteunced U Launch of the usieshe Hedil Senidils
zaed, an nndeatnee and fordabibe medeal At sclulion for & Ml
e RO pur el

U Kheslin, South Alnca's econdemc and convenmnt QR cash Gand, en

Availibi from & huly, wwshe Health offers & host of noh besa s o brng
graater haalihear e mcdusion Mo madneduate angd (el inchading cover (or

povate grouns and ar ambndance, gt slalsloat andd hisgalabsalios

towr as a resull of an acodedt o oY,

UKnEEns Health 2 avalaois In twa banaft oprona

Inctrerddaaal o8 99 pur oot offars unbemalod wmargoncy maditil ser i,
28,000 trauma covwr, and 00,000 privile hispaal covir.

Farsly {mam imambse, spouse, up 10 & Srodt bads) fir (239 pur mosdly
offers unbmaed wimergency mialcd servicis, R25,000 ausa cover and
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| SA fintech startup uKheshe raises $500k seed funding to broaden s
financial inclusion

1O JACESON

South African fintech startup uKheshe has raised USS500,000 in seed fundang to help it expand usage
of its platform, which has been budlt to broaden financlal Inclusion.

Co4ounder Ciayton Hayward said financal Inckeson remaing the overiding imgerstive of the senaice

r of Rnch Ventures, said the make

s S vl play o prow

vienturebum

SA fintech uKheshe nets over R7m
from investors on R100m
valuation

Uarvel

Mpasy

noopne

Horw orw U 10
Tanzanien Marlups
pilchey roght e
PR

Zerovour

uKheshe was founded last
year by Jason Penton and
Clayton Hayward
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tuKheshe selected as a finalis
Hackcelerator programme

mnm EVENIS RECONAL NEWS  SOUIH AHSCA | 101 _.luun-_'s

BUSINESSREPORT

uKheshe selected as a finalist in prestigious
Hackcelerator programme

TSCHNCLOGY 7 JCCTTESR 2GS, 1 004N S2WE DAV

Y Ly . vanked

CAPE TOWN = uKheshe, Scuth Afnoa's oneapsst QR ocash oard and mioro
transaction pletform, hAs been shortlisted es @ Singlist in the 2019 Globel Fimech
Haokosleraior compettion

The Glotal FinTeoh Heckoalarator 2018 Powarad by KPMG Digital Vilage oelled cn
nnovative start-ups from around the world %o step forward %o addrass the mcet
oomplex onhellenges faced by the financial industry tcday

This year, the programme identified 70
problem statsments eorcss thres focus

Apply for a Truworths arses namely financie! irolusion

benking and fnanoce, ard inrsuranrce.
account ¢

Trowzrha The intiatve, leunchad by the SA
. Rasecve Senk (Sarb) and powered by
% 20 finteoh/benk matchmaking plesform

TN KPMG Me2hi, is @ fintach gcoslaration
crogramme that orsates 2 platiorm fer
firms to demanstrate their inncvative
solutons to complax fineroial challengss

n tha Scuthem Afrioan regica.

Launched in November 2012, the
uKheshe card engbles corsumars to make and raceve paymanis by using 2 QR ocde
oard and e smarphonre on which the app s nstalled. No bark acccurt i raguirad and
the uKheshe wallst grows es people pay into it
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Ukheshe, Mindbridge named
winners of SA Reserve Bank’s
global fintech hackcelerator

nomn

Hurw's mhi's
spwaking of ey
yours walron of
Aficewna

The Reserve Bank said that
95 fintech firms from across

the globe applied for the
hackcelerator

NEDBANK

Local fintech uKheshe wins
hackathon, heads to
Singapore

MindBridge Analvtics Inc. and uKheshe will 2o on to reprezent Southern Africa at the
Global Fintech Hackcelerator next month, standing to win $ 200 000.

LEBONE MANO
300CTCRER 2013

0060
(& 1=

Clayton Hayward, ukheshe

Fintech companies uKheshe and MindBridge Analytics have joindy won this year's Global
Fintech Hackcelerator @ Southern Africa competition and will reprezent the regicn at the
Singapore Fintech Festival in November.

The Clobal Fintech Hackeelerator is 3 month-long acceleration programme that lets fintech
firms get to grips with real-world financial problems.

Participants were invited to enter across four categories: financial inclusion, general,
banking finance and insurance. The South African Reserve Bank and KPMG Matchi were
sponsors of the local leg of the competition.

Arif Ismail, fintech head at SARB, said at the pnizegiving in Sandton on Tuesday afternoon
the way it has approached fintech in South Africa is through ‘distributed leadership’.
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Africas leading resource for digital financial services

uKheshe partners with Mastercard to
bring mobile payments to unbanked
South Africans

mastercard.

he, a locally developed financial inclusion platform, has further

enhanced its offering to the unbanked by collaborating with Mastercard to
enable informal traders, street vendors and casual labourers to accept digital
payments through Masterpass, Mastercard's digital payment service. By
combining their expertise and reach, the companies intend to boost financial
inclusion, targeting the more than 11 million South Africans who are
ununderbanked and remain stuck in a cash economy

Backed by banking payments partner Nedbank, uKheshe enables people
without bank accounts or smariphones to get paid in real-time through an
uKheshe card, which features a Quick Response (QR) code linked to their cell

phone number. To receive payments, their customers simply scan the QR code

with any Masterpass-enabled app  including SnapScan and Zapper - and
money is immediately transferred to their ewaliets.

Clayton Hayward, co-founder of ukheshe, says that the partnership with
Mastercard further enhances their offering, but most importantly, it assists in
addressing the growing challenge of South Africa’s unbanked: “We designed
uKheshe to provide the safest and most affordable way for these informal
merchants and workers to accept digital payments from South Africans who are
increasingly embracing cashless payments_The collaboration between our

tech

ukheshe partners with Mastercard to bring mobile
payments to unbanked South Africans

[y Press Release 3 D 2019 | Categories: Managed Services
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ukheshe, a locally developed financial inclusien platferm, has further enhanced its offering to
the unbanksd by collzbarating with Mastercard to enzble informal traders, street vendors and
czsuzl labourers to =ccept digitzl peyments through Masterpass, Mastercard'’s digital payment
service, By combining their expertise and reach, the companies intend to beast finandal
inclusion, targeting the more than 11 millisn South Africans whe are un/underbanked and
remain stuck in & cash economy.

Backed by banking payments partnar Mecbank, ukheshe enables people without bank zccounts
ar smartphones to get paid in real-time through an ukheshe card, which fearures 2 Quick
Response (QR) code linkad to their cell phone number. To receive payments, their customers
simply scan the QR code with any Masterpass-enabled app - induding SnapScan and Zapper -
and money is immediztely transferred to their ewallets.

Claytan Hayward, co-founder of ukheshe, says that the partnership with Mastercard further
enhances their offering, but most importantly, it assists in addressing the growing challenge of
South Africa's unbanked: "We designed ukheshe to provide the szfest and mest affordable way
For these informal merchants and workers te accept digital payments from South Africans who
are increasingly embracing cashless payments., The collzboration betwean our brands will
continue to make 2 significant difference to micro-entarprises, enabling them to boost their
incomes by reaching new customers.”

All the major banks in South Africa offer Masterpass, which enables customers to load any bank
zard ints 2 secure digital waller an their smartphone, Once laaded, these cards and the secure
credentials associated with them are safefy stored, ensbling the customer to start transacting
immediately without the hassle of entering these details sach time they make 2 purchase,

uKheshe, Mastercard target potential 11 million customer base
in SA

Wk Ededl. crvmum 3o

ST o Ly M Wi TN el wwnor, & o] burvw cotos o sy st ks 9o a0 e

Peadre, we we =7 » . e Uers -y - - . .-
- » 1 e P - . T writ . -~ “"n3g "™
s 1o e birmiad sctscery w s .
In Oxdcboer 2 MBrANT MTVATICN B et Terst e o i . Avwe Alraca nistde
phorm us ~ ATCTRAN et (ol T L}
Morw fucendly, I Nonsartses 2 1 Tacth b e Alricos Lmieed (Zees) hee josriieesd wilh Maslerc! -
Cuzees catin irh e - L




Coverage
Highlights —

Covid-19
Response

=
Cape
TQus

Dail
Newg

PN

PRETORIA NEWS

’ liwela umfula uicwele

B PANDEMIC

SA lags behind
in cashless
revolution

MWANGI GITHAHU
rwangigthahu@inl co.za

TITE World Tlealth Organisation has
said there is a likelihood that cash
may spread the coronavirus and in
order to help combat the spread South
African banks arc turning to cashless
transactions.

Mobile money transfers, online,
debit and credit card transactions are
heing encouraged as opposed to cash.

llowever, even as cashless trans-
actions increase, the unbanked pop-
ulation remains a concern. Of South
Africa’s population of 59 million,
11 million people are described as
unbanked or under-banked.

Clayton Hayward, co-founder of
micro-transaction platform uKheshe,
said: “A move to a cashless environ-
ment is now possible for all South
Africans regardless of income levels or
banking status.”

Launched last year, uKheshe pro-
vides e-moncy services and is the only
micro-transaction platform to align
with the SA Reserve Bank's require-
ments set out in 2009.

Its partnership with Nedbank and
Mastercard in South Africa has cnabled
the platform to provide a diverse range
of e-money services.

Hayward said: “While the initial
intent was to address the 11 million
unbanked or under-banked, cashless
transactions have gained momentum
in light of the unprecedented global
health crisis. Cash is a possible con-
taminant, making a cashless cnviron-
ment a preferred and safer option.”

James Williams, the head of market-
ing at short-term loan provider Wonga,
said: “While the case and convenicnee
of the digital age are essential to pro-
mote financial inclusion, in a South
African context there are significant
bairiers. Access to the intemet and
mobile data remains low, many people
are still unbanked, and there is a lack
of trustin the formal financial sector.”

Kumnar Utpal, regional sales ma
ager at Tn2IT technologics, which
works with banks and financial insti-
tutions, said: “Due to this pandemic,
digital transformation and adoption
levels have heen very quick and T pre-
dict that post the pandemic there will
be more adoption of online shopping
and home deliveries and a boom in
micro-payment apps.”

Banks turn
to cashless
transactions
to curb virus

MWANGI GITHAHU

THE World Health Organisation
(WHO) says there is a likelihood
that cash may spread coronavirus,

And in order to help combat the
spread of the cotonavirus in this
manner, South African banks are
turning to cashless transactions.

fobile money transfers, online,
debit and credit card transactions
are being encouraged as opposed
to cash

However, even as cashless trans-
actions increase, the unbanked pop-
ulation remains a concern.

Of South Africa’s population of
59 million, 11 million are described
as unbanked or under banked.

Clayton Hayward, the co-founder
of Ukheshe, a micro transaction
‘platform, sald: “A move to a cashless
cnvironment is now possible for all
South Africans regardless of income
levels or hanking status.”

Launched last year, Ukheshe pro-
vides e-money services and is the
only micro-transaction platform to
align with the South African Reserve
Bank’s requirements sct out in 2009,

Its partnership with both Ned-
bank and Mastercard in South Africa
has enabled the platform to provide
a diverse range of c-money services
to consumers.

Hayward said: “While the initial
intent was to address the 11 million
unbanked or under-banked, cashless
transactions have gained momen-
tum in light of the unprecedented
global health crisis.

“Cash is a possible contaminant,
making a cashless environment a
preferred and safer option.”

James Williams, said:
case and ience of the dig
age are essential to promote financial
inclusion, in a South African con-
text, there are significant barriers
“Access to the internet and mobile
data remains low, many people arc
still unbanked, and there is a lack of
trust in the formal financial sector.”

W added: “In South Africa,
approximately half of the adult pop
alation live below the upper bound
poverty line, according to Stats SA.
1 believe that financial service pro-
viders arc starting to wake up ta the

tential of this market, and the
potential fin tech has for helping
them reach low income commu-
nities.”

Williams gave the example of
stokvels, where tech businesses were
stepping in to formalise this tradi-
tional approach to saving through i
variety of phone apps.

Regional salcs manager at In2IT
technologics, which works closely
with banks and financial institu-
tions, Kumar Utpal said: “Duc to
this pancemic, digital transforma-
tion and adoption levels have been
very quick and 1 predict post the
pandemic there will be more adop-
tion of online shopping and home
deliveries and a big boom in micro
payment apps.”

Remittances, or money sent as
a gift from family members form a
wvital part of the global contact-lcss
and cashless cconomy.

Chief executive of SFX Money
Transfers Sean Maloney said: “Cur-
rently, it’s estimated that R3 billion
is sent abroad monthly collectively
by Zimbabweans, Malawians, Paki-
stanis, Bangladeshis and other for-
cign nationals who make up a large
portion of low-income carners in
South Africa, ”

\

Imali ingasabalalisa iCoronavirus

MWANGI GITHAHU

World Health Organisation {WHO),
isithe kungenzeka ukuthi ukuphathwa
kwemali engukheshi ngenye yezindlela
ezingasabalalisa iCorona.

Ngenxa yalokhu banxusa ukuthi
abamabhange eNingizimu Afrika basebenzise
ezinye izindlela zokukhokha ezingadingi
ukheshi futhi bangakhokhisi ngalokho.

Phakathi kwalezo zindlela kubalwa
ukukhokha kusetshenziswa amafoni, online
namakhadi.

Ebantwini abawu-59 million eNingizimu
Afrika bawu-11 million abangasebenzisi
amabhange nhlobo.

Umsunguli wenhlangano Ukheshe,
esebenzisa izindlela ezehlukene ukukhokha
ngaphandle kekuphatha imali, uMnuz
Clayton Hayward, uthe: “Imizamo yokuba

B PANDEMIC

singasebenzisi ukheshi isingenzeka kubo
bonke abakuleli noma ngabe bathola
imali engakanani noma bami kanjani
ngokwamabhange abo,"”

Ukheshe wathulwa nge-2019, uwuhlelo
lokusebenzisa imali ngaphandle kokuba
uphathe ukheshi,

Uhambisana nemithetho yokubhanga.

UKheshe unobudlelwano neNedbank
neMastercard.

Owezokukhangisa uMnuz Wonga James
Williams uthe: "Yize kulula ukusebenzisa
ubuchwepheshe ukuze ukhokhe kodwa
kuleli kusenezinto eziningi ezithiya lokho
okubalwa kuzo ukuba ne-internet ne-data
emafonini. Kunabantu abaningi abangenawo
amabhange abawasebenzisayo futhi
abakuthembi ukuphathwa kwemali yabo
noma ikanjani.”

Cash could no longer be king

MWANGI GITHAHU

THE World Health Organisation has
said there is a likelihood that cash may
spread the coronavirus. In order to
help combat this, South African banks
are turning to cashless transactions.

Mobile money transfers, onling,
debit and credit card transactions are
being encouraged as opposed to cash.

ITowever, even as cashless trans-
actions increase, the unbanked pop-
ulation remains a concern. Of South
Africa’s population of 59 million,
11 million people are described as
unbanked or under-banked.

Clayton IHayward, co-founder of
micro-transaction platform uKheshe,

said: “A move to a cashless environ-
ment is now possible for all South
Africans regardless of income levels or
banking status.” Launched last year,
uKheshe provides e-money services
and is the only micro-transaction
platform to align with the SA Reserve
Bank’s requirements set out in 2009.

Its partnership with Nedbank and
Mastercard in South Africa has cnabled
the platform to provide a diverse range
of e-moncy services.

Kumar Utpal, regional sales man-
ager at In2IT technologics, which
works with banks and financial insti-
tutions, said: “Duc to this pandemic,
digital transformation and adoption
levels have been very quick.”
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THE World Health Organisation has
said there is a likelihood that cash may
spread the coronavirus. In order to
help combat this, South African banks
are turning to cashless transactions.

Mobile money transfers, online,
debit and credit card transactions are
being encouraged as opposed to cash.

However, cven as cashless trans-
actions increase, the unbanked pop-
ulation remains a concern. Of South
Africa’s population of 59 million,
11 million pcople are described as
unbanked or under-banked.

Clayton Hayward, co-founder of
micro-transaction platform uKheshe,
said: “A move to a cashless environ-
ment is now possible for all South
Africans regardless of income levels or
banking status.”

Launched last year, uKheshe pro-
vides e-money services and is the only
micro-transaction platform to align
with the SA Reserve Bank’s require-
ments set out in 2009.

Its partnership with Nedbank and
Mastercard in South Africa has enabled
the platform to provide a diverse range
of e-money services.

Hayward said: “While the initial
intent was to address the 11 million
unbanked or under-banked, cashless
transactions have gained momen-
tum... Cash is a possible contaminant,
making a cashless environment a pre-
ferred and safer option.”

Kumar Utpal, regional sales man-
ager at In2IT technologies, which
works with banks and financial insti-
tutions, said: “Due to this pandemic,
digital transformation and adoption
levels have been very quick.”
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New tech aims to curb COVID-19 spread in minibus taxis

15 April 2020, 2:01 PM | Lebo Tshangela | @SABCNews

Image: Reuters.

The commuter is able to transfer money to the driver using the AFP on their cellphones or scan 3 QR code

Amicro transaction platform, Ukheshe, has developed a cashless transaction system for taxi drivers and commuters in
a bid to stem the coronavirus spread

The commuter is able to transfer money to the driver using the APP on their cellphones or scan a QR code. The driver
will then receive a notification

Recently, the World Health Organisation (WHO) has encouraged people to wash their hands after handling money,
especially if handling or eating food.

Co-founder of Ukheshe, Clayton Hayward, says, “Obviously with all the news around COVID-19, everyone has become
aware of that. Any surface that you touch can potentially transmit the disease. So, coins and paper money and surfaces
can carry the virus for 24 to 72 hours. We have already been active in the taxi industry educating the market around the
benefits of cashless transactions, obviously, when the virus started happening.”

Hayward says, “What is unique about Ukheshe is that we have a clear capability to bring on-board both merchants,
being taxi drivers, and commuters. One of the big challenges in that sector is that generally taxi drivers don't have bank
accounts and some commuters don’t have bank accounts and credit cards. We created an eco-system where they can
load cash into their wallets and they are able to transact between each other and therefore, remove the risk of dealing
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